
• People who can provide 
their expertise in 
reviewing, commenting 
on, or writing a 
promotional blurb or 
forward for your book 

• People in the media 
who might review the 
book or provide other 
exposure for you and 
your book 

• People who might share 
reviews or comments 
on social networks, 
blogs or websites 

• Names of people 
involved in the subject 
area of your book – 
opinion leaders? 

• Identify possible buyers 
of products or services 
described in your book 

 

 

 

 

 

 

 

Here are a list of ideas you 
can use to promote your 
book.  You can promote 
your book on the 
BewleyBooks platform.  
Give us your list and, as a 
publisher, we can contact 
these on your behalf and 
promote your book with a 
friendly message as well as 
send them your Media Kit.  

Let’s begin with Lists! 

Here’s a list of suggestions 
that you can do to help 
promote your book.  Give a 
list of the following to us at 
BewleyBooks or your own 
publisher: 

• People who might 
purchase your book in 
quantity (clubs, 
businesses, associations, 
organisations) 

Easy Methods to Action Immediately 
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Capture the people 
you know—and 
make the effort to 
contact them 

Write To... 
• Local newsletters or in-

house magazines or 
associations you belong 
to, to announce your 
book  

• An editor of a magazine 
or periodical you 
subscribe to, to give 
your book a review 

• A college alumni office 
or tutors who might 
want to know their ‘star’ 
pupil who has written 
another book 

• The local magazine/
newspaper and offer to 
write a regular column  

• The local newspaper/
community newsletter – 
write articles linked to 
the topic to your book – 
or get your link under 
the article that will refer 
them back to your 
author page 

• Bookstores and the local 
media, bloggers, website 
editors or anyone who 
might be interested in 
your book - become a 
‘letter writer’. 

• Companies or 
organisations that might 
promote your book 

• Draw up a list of 
membership directories of 
clubs or associations which 
you are active 

• Compile a list of media in 
your city (newspapers, 
radio/tv stations), 
magazines 

• Those who have expressed 
an interest in your book 

• Compile an email list of 
names or ‘fan’ mailing list 
that are not averse to 
getting an email from your 
publisher 

• A list of your social media 
followers 

Don’t forget 

your followers 

on social media! 



• Give brochures about your 
book with a blank order form.  
Leave these brochures on 
chairs before the event.   

• Always give the audience an 
‘experience’.  Take your 
spouse, dog, a fan (person, 
not object!) or a child with 
you, something that will make 
you more ‘human’ - and make 
a point of mentioning how 
they have helped you be the 
person you are.   It makes 
people remember you. 

• A chapter of your book at the 
event, not the whole book.  
Sell those. 

• When people sign-up for ‘free 
stuff’- give them a form to 
sign (you could use a simple 
‘duplicate/carbon copy’ book 
from WHSmith) to capture 
their addresses/emails – send 
them to your publisher and 
keep them informed of your 
future ventures so they can 
help you promote your book 

• A programme planner to each 
attendee so that they can sign-
up to receive a free chapter of 
your book before the event. 

• Take copies of your book 
with you wherever you go – 
hand them out to people of 
influence – with your 
business card inside. 

• Offer to take a librarian out 
for a free lunch on you – talk 
about your book and ask for a 
review in their major 
newsletter 

Offer to Talk... 

Give Away... 

• Writer’s clubs, 
Workshops, Seminars 

• Professional meetings 

• Cruise ships 

• Museum shows 

• Garden parties 

• Conferences 

• Book fairs 

• Ski lodges 

• Learning annexes 

• Churches 

• Small business 
networking groups/
lunches/breakfasts  

• Add more as you think 
of them! 

• Bookstores 

• Clubs 

• Charities 

• Civic groups 

• Chambers of commerce 

• Libraries 

• Schools and colleges 

• PTAs 

TAKE A LIBRARIAN OUT FOR 
AFTERNOON TEA - TALK 
ABOOUT YOUR BOOK AND 
ASK FOR A REVIEW IN THEIR 
MAGAZINE 

Offer to talk at the local library 
and offer to do a presentation – 

the rule of thumb is to offer 
them a learning opportunity or 
service to the community, not 
to sell your book (you can 
always bring books with you 
and keep them at the back of 
the room) 

• At a Sports Club, Golf, 
Rugby Club, Football, Gym – 
in fact any sports club 

• Local Rotary club, veterans 
clubs – they all need speakers 
for every meeting.  Get out 
and offer your service ‘to the 
community’.  Make your talk 
about the community, but 
mention that you are the 
‘local author/your job’ 

• Go to holiday resorts, 
community centres, 
department stores near you 
and organise a ‘meet the local 
author’ event 

• Join a ‘speaker’s bureau’ – 
chamber of commerce (one 
that has set-up a Speaker’s 
bureau) 

You can also give talks, 
presentations and workshops to 
a variety of venues.  NOTE the 
idea is not to sell your book, 
but to offer them a learning 
opportunity, or a service to 
the community. 

Your list can include, but is not 
limited to, the following: 

Open the door to a new way 
of promoting your book—by 
speaking about it 
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There are 

plenty of 

people who 

want to learn 

what you have 

learned.  Give 

them the benefit 

of your 

knowledge. 



• After your talk/presentation/
workshop.  Tell the person 
announcing you to let the 
audience know that you will 
be available to autograph 
your book and speak with 
anyone who has queries. 

• Inform the media of your 
planned events  

• Get these college/school 
events into the local papers/
radio/tv stations.. 

• Go to local book fairs.  
Contact the organisers ahead 
of time and make yourself 
available for ‘local author’ 
reading/talk or presentation.   

• Visit military bases – get in 
touch with ‘military wives 
groups’ 

• Get in touch with veterans 
clubs – offer to do a talk 

 

 

Get Family & 
Friends to... 
• Lobby their local media, 

newspapers, community 
newsletters – just to mention 
your name as a local author 

• Gather a list of local 
companies to send an email 
to – to get your work into 
their company newsletters 
about their local author 

• Leave your book behind – in 
the magazine pile of your 
local doctor’s surgery, dentist 
waiting room, hairdresser, 
put a book on a local 
bookstore’s shelf, or a local 
library’s shelf (without 
asking!) no one knows who’s 
left it there, plus it gets your 
name known if someone 
takes it to the till to buy it 

• Sell your books to grocery 
stores, gift shops, health clubs 
as well as at community 
groups/classes 

• Sell your books through 
scouts/brownies/girl guides – 
if they buy so many cookies, 
they can have your book at 
‘half price’ or whatever price 
you decide to sell 

• Sell your book ‘door to door’ 
– may be not a preference! 

• Set up tables (and official 
looking film crew) at car boot 
fairs, garage sales, 
community table sales – sell 
your book on the stand – on 
camera.  Make sure you take 
the dog/child with you – 
something so people will 
remember you! 

• Put up a stand on the street 
corner – or a sandwich board 
– and sell your books from a 
bag.   

• Go down into the subway – 
ride the rail or stand on the 
station and sell books from a 
box – ask your film crew to 
follow you around and film 
you doing it. 

Be Available... 

Film yourself  while you... 

• Workshops—create 
something for people to learn 
about.  All the knowledge 
you’ve accumulated over the 
years about writing, 
gathering ideas and 
communicating those ideas 
through the stories you tell or 
the educational value you 
give. 

• Teaching - Before you speak 
at a college/school, submit 
your programme and advise 
the students your book is on 
the curriculum and that they 
buy it from the local (your 
recommended) bookstore. 

• Remember to give your 
publisher a list of those you 
contact, they can send out the 
marketing fliers, Media Kits 
and order sheets. 

Charge for... 
• Speaking to businesses.  

Don’t undersell yourself – 
charge per person (around 
£395 each person per half 
day).  Make the presentation 
relevant – then you can 
include the book as part of 
the materials they get for the 
presentation.   

 

Don’t underestimate 
the power of film—
the world and his 
dog watches 
youtube! 
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People will pay 

more if they 

think you will 

give them value 

for money. 

• Or get your ‘film crew’ to 
follow you around to create 
interest in your book – you 
may need to ask permission 
from the council or police 
to do this if you do this in 
the street. 



• Do something for charity – 
get sponsors for you ‘setting a 
world record’ (you don’t have 
to achieve it, just do it for the 
publicity!) – or sponsor 
someone else (as the author 
of …) 

• Never underestimate the 
power of prayer 

• With local book stores.  Get 
to know them as people, not 
businesses. 

• Write personal notes/
autographs inside every book 
you GIVE away. 

• If you give a book for a 
review – make sure you 
follow-up, follow-up, follow-
up (at least three times – 
you’ve sent them your book, 
they should reciprocate in 
some way, even if to say no)  

• Do anything you can to 
become more visible. Join 
trade/hobby organisations 
related to your topic – get 
active in that group. 

• Form alliances with other 
authors – share publicity, 
share book signings, share 
presentations, share 
workshops, share book tours, 
feature in each other’s 
publicity, leave each other’s 
promotional material 
everywhere you go. 

Get Personal! 

Kaye Bewley founded BewleyBooks after publishing her own non-fiction psychological works as 
well as her novels, short stories and poems. She works as a freelance writer as she travels around 
the UK counselling and coaching people to gain confidence in their own remarkable abilities.   

BewleyBooks is a small press publishing company that offers new and established writers a 
platform to promote their work upon.  BewleyBooks’ aim is to find writers who aspire to inspire 
the world to change for the better.   

 
In association with BewleyBooks.com are: 
www.BewleyBooksPlus.com 
www.BewleyTherapy.com  
 
Email: admin@bewleybooks.com 

FREE 

ASPIRE TO INSPIRE 

We’re on 
the Web  

People love to learn 
from someone who has 
achieved something—it 
gives them hope 

Never forget 

you are a 

member of the 

human race.  

People relate 

to you when you 

talk with them 

to teach, not to 

preach. 


